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Disclaimer

Restatement of Financial Information

Pursuant to the International Accounting Standard 29, Financial Reporting in Hyperinflationary Economies (“IAS 29”), the financial statements of entities whose functional currency is that
of a hyperinflationary economy must be adjusted for the effects of changes in a general price index. Turkish companies reporting under International Financial Reporting Standards
(“IFRS”), including the Company, have been required to apply IAS 29 to their financial statements for periods ending on and after June 30, 2022.

The Company’s consolidated financial statements as of and for the three and six months ended June 30, 2024, including figures corresponding to the same periods of the prior year, reflect
a statement pursuant to 1AS 29. Under IAS 29, the Company’s financial statements are presented in terms of the measuring unit current as of June 30, 2024. All the amounts included in
the financial statements which are not stated in terms of the measuring unit current as of the date that the reporting period are restated applying the general price index. Adjustments for
inflation has been calculated considering the price indices published by the Turkish Statistical Institute (TurkStat). For the indices used, please refer to the press release. The information
contained in documents we have previously filed or furnished with the U.S. Securities and Exchange Commission (“SEC”) is not directly comparable to the information presented below on
an adjusted basis.

Non-IFRS Financial Measures

This presentation includes certain non-IFRS financial measures, including but not limited to Gross Contribution, IAS 29-Unadjusted Gross Contribution, IAS 29-Unadjusted Revenue,
EBITDA, IAS 29-Unadjusted EBITDA, Free Cash Flow and Net Working Capital. These financial measures are not measures of financial performance in accordance with IFRS and may
exclude items that are significant in understanding and assessing our financial results. Therefore, these measures should not be considered in isolation or as an alternative to profit/loss for
the period or other measures of profitability, liquidity or performance under IFRS. You should be aware that the Company’s presentation of these measures may not be comparable to
similarly titled measures used by other companies, which may be defined and calculated differently. We believe that these measures provide useful information to investors in
understanding and evaluating our operating results in the same manner as our management and board of directors. In particular, we have included IAS 29-Unadjusted Revenue, IAS 29-
Unadjusted Gross Contribution and IAS 29-Unadjusted EBITDA in this presentation because we believe their inclusion facilitates the understanding of Revenue, Gross Contribution and
EBITDA restated in accordance with IAS 29 as well as our year on year growth and profitability guidance. See “Presentation of Financial and Other Information” in this presentation for a
reconciliation of certain of these non-IFRS measures to the most directly comparable IFRS measure.

Statement Regarding Unaudited Financial Information

This presentation includes unaudited financial information as of and for the three and six months ended June 30, 2024 and 2023, and as of December 31, 2023. The financial information
has not been audited or reviewed by the Company’s auditors. The unaudited consolidated financial information include the accounts of the Company and its subsidiaries. All periods
presented have been accounted for in conformity with IFRS and pursuant to the regulations of the SEC.

hepSibu rada Due to rounding, numbers presented throughout this presentation may not add up precisely to the totals provided and percentages may not precisely reflect the absolute figures.




Forward Looking Statements

| e
This presentation, the conference call webcast, press release and related communications include forward-looking statements within the meaning of Section 27A of the Securities Act of
1933, as amended, Section 21E of the Securities Exchange Act of 1934, as amended and the Safe Harbor provisions of the US Private Securities Litigation Reform Act of 1995, and
encompasses all statements, other than statements of historical fact contained in these communications, including but not limited to statements regarding (a) our future financial
performance, including our revenue, operating expenses and our ability to achieve and maintain profitability; (b) our expectations regarding current and future GMV and EBITDA; (c)
potential disruptions to our operations and supply chain that may result from (i) epidemics or natural disasters; (ii) global supply challenges; (iii) the ongoing conflict in Ukraine; (iv) changes
in the competitive landscape in the industry in which the Company operates; (v) the rising inflationary environment and/or (vi) currency devaluation; (d) the anticipated launch of new
initiatives, businesses or any other strategic projects and partnerships; (e) our expectations and plans for short- and long-term strategy, including our anticipated areas of focus and
investment, market expansion, product and technology focus, and projected growth and profitability; (f) our ability to respond to the ever-changing competitive landscape in the industry in
which we operate; (g) our liquidity, substantial indebtedness, and ability to obtain additional financing; (h) our strategic goals and plans, including our relationships with existing customers,
suppliers, merchants and partners, and our ability to achieve and maintain them; (i) our ability to improve our technology platform, customer experience and product offerings to attract and
retain merchants and customers; (j) our ability to expand our base of Hepsiburada Premium members, and grow and externalize the services of our strategic assets; and (k) regulatory
changes in the e-commerce law. These forward-looking statements can be identified by terminology such as “may”, “could”, “will,” “seek,” “expects,” “anticipates,” “aims,” “future,”
“‘intends,” “plans,” “believes,” “estimates,” “targets”, “likely to” and similar statements. Among other things, quotations from management in this announcement, as well as our outlook and
guidance, strategic and operational plans, contain forward-looking statements.

These forward-looking statements are based on management’s current expectations. However, it is not possible for our management to predict all risks, nor can we assess the impact of
all factors on our business or the extent to which any factor, or combination of factors, may cause actual results to differ materially from those contained in any forward-looking statements
we may make. These statements are neither promises nor guarantees but involve known and unknown risks, uncertainties and other important factors and circumstances that may cause
Hepsiburada’s actual results, performance or achievements to be materially different from its expectations expressed or implied by the forward-looking statements, including conditions in
the U.S. capital markets, negative global economic conditions, potential negative developments resulting from epidemics or natural disasters, other negative developments in
Hepsiburada’s business or unfavorable legislative or regulatory developments. We caution you therefore against relying on these forward-looking statements, and we qualify all of our
forward-looking statements by these cautionary statements. For a discussion of additional factors that may affect the outcome of such forward looking statements, see our 2023 annual
report filed with the SEC on Form 20-F (File No. 001-40553), and in particular the “Risk Factors” section, as well as the other documents filed with or furnished to the SEC by the Company
from time to time. Copies of these filings are available online from the SEC at www.sec.gov, or on the SEC Filings section of our Investor Relations website at
https://investors.hepsiburada.com. These and other important factors could cause actual results to differ materially from those indicated by the forward-looking statements made in this
press release. Any such forward-looking statements represent management’s estimates as of the date of this press release. These forward-looking statements should not be relied upon
as representing the Company’s views as of any date subsequent to the date of this press release. All forward-looking statements in this press release are based on information currently
available to the Company, and the Company and its authorized representatives assume no obligation to update these forward-looking statements in light of new information or future
events. Accordingly, undue reliance should not be placed upon the forward-looking statements.
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Turkiye: Large and Structurally Attractive Market

One of the Largest

and Most Digital Countries Young and Urban Demographic Strong GDP Growth
—— Almost Half of the Population Under the Age of 30() Real GDP, 2024E®
8 5 MM ~449%
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Working Age Group®
Between ages 15-64
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4.Turkstat, Address-Based Population Registration System Results as of December 31, 2023
ecember 31, 2023 5IMFW id Ec nomlcO tlo k—S dyb SI ow: Resiliel eamldD ergence Report dated April 2024.

urksta f D 4
urkstat, proportion of internet usage for individuals in the 16-74 age group.
The Interbank Card Center (BK )as of July 2024



Hepsiburada: unique platform with superior assets and differentiation

12.1M active customers® +  ~101K active merchants®
< Order frequency: 10.6® «  264M SKUs on the platform(@)
©  36.7M total orders® *  Hepsiburada My Business Partner app

+ 3.0M Hepsiburada Premium members®

hepsiburada hepsiburada ig{yrtagm hepsiAd hepsipay hepsilojistik

“Win with loyalty” “Offer Hepsijet services off-platform”

Leading Affordability & Payment Solutions Superior Delivery Services

Fast and reliable delivery

Buy Now Pay Later — only offer in market
*  Shopping loan with partner banks - 2-man-handling
+  Seamless consumer finance through — Hepsifinans
«  “Always full wallet” with general purpose loans

. : €) . ] . . .
NPS: 75 «  Off-platform payments with Hepsipay strengthen +  Flexible delivery options

* GMV Growth: 79% yoy® engagement with Hepsiburada

* EBITDA as % of GMV: 2.4%®

* Hybrid model (Retail&MP): 29-71%

+ Return pick-up service from doorstep

hepsipay hepsifinans hepsiJET" hepsiJETy,

(1): Figures are as of Q2 2024.
H (2): As of August 12, 2024.
hepSIbu rada (3): NPS is according to the market research of FutureBright at the request of the Company for Q2 2024.
(4): Figures are based on IAS 29-Unadjusted figures for Q2 2024. 5




Our Strategic Priorities in 2024

Clear differentiation with
superior delivery services

hepsiJET

Clear differentiation with
affordablility & lending solutions

hepsipay

Win with loyalty:

Hepsiburada Premium

hepsiburada
prel'l‘lil'll'l‘lI

hepsiburada

@

Deliver

sustainable and
profitable growth
hepsiburada

Offer HepsiJet and
Hepsipay services
off-platform

hepsiJET hepsipay




Well defined strategic pillars to deliver sustainable and profitable
growth in e-commerce

Commercial
Leadership

Partner with brands
and merchants for
an enhanced
offering

hepsiburada ig¢ yrtagim

hepsiburada

State of Art
Growth Engine

Marketing engine
combining best of
local and global
practice

hepsiburada

Strong Customer
Loyalty

Best-in-market
loyalty program with
a growing member
base

hepsiburada

| premium ]

Unmatched
Affordability

Widest affordability
and payment
solutions with

partners &
Hepsipay

hepsipay
hepsifinans

Trusted Brand

“Hepsiburada
Promise” for service
excellence

hepsiJET
v"’N 'KPS\*



Hepsiburada is a trusted household brand

Highest Brand NPS among Hepsiburada Premium Program NPS Our customers love Hepsiburada @
E-commerce Players in Turkey IS even stronger

hepsiburada

in Q2 2024®

e
hepsiburada

Capital
. . \‘,/‘K'/
hepsiburada nall SV £ AN,

EN BEGENILEN
SIRKETLERI

E-Ticoret Sitesi Kotegorisnde

34 TNEIR - -

The
AO;;% MEDIACAT
Premium FELIS
ODULLERI
NPS =
in Q2 2024W —
Source: Company data unless stated otherwise in notes
Notes
(1): According to the market research of FutureBright at the request of the Company for Q2 2024. The NPS question is "How likely are you to recommend us on a scale from 0 to 10", and the calculation is to
subtract the percentage of detractors (score 0 to 6) from the percentage of promoters (score 9 to 10). The score can be a number from -100 to 100. 8

(2): Selected awards won since December 2021.



HB Financial Services: The Most Diverse Affordability Solutions

B ——————— I
Inhouse Consumer Loan BNPL General Purpose Loan Shopping Loan
Hepsifinans Kredi X hepSI p Q LJ = ° = P

( )
\ /
\ /

19.7750:

Remaining limit

3.750,50.
Remaining debt: 1.250,50 TL

‘ hepsipay ex tka guv d

() Pay with Hepsipay wallet
" Mepsipay baxiyem: 1.000,00 TL

() Paywith credit card
Kar ade
Vade se¢ Tum vade segeneklerini gor My Buy Now Pay Later Transactions Timis @ P
i
o

26y vade Order Id: 123 456 789 300,007TL >
1.584,12 TL/ Ay 172 Insaliment
Kreal tutan 119,775,011 YaiKredi

Order Id: 789 456 123 32540TL > O i‘?—UUDTl Masterpass Pry——

Hediye Karh / Para Geki

Order Id: 345 239 992 12750 TL >
' ! Your loan amount
() 24y vade Taiz orani

) 1784.68 TL/Ay  Tobiam geriodeme 42.83227 TL
. 5.500 TL
B s o R Products you can buy with your limit Timi
) Nasil sdeme yapabilirim

Apple iPad Mini 64G8 8.3
- WiFi Tal TM3TL
§ o~ 50000 TL A
Devam et § %48 o

k J k 380621 kk J L )
» For both online and instore * Buy now and pay in up to 12 * Top-up to wallet with loans * Instant point of sale loans for
payments installments through integration with 6 Hepsiburada purchases
banks

. » Convenience and speed in
+ Cashback benefits and limit inquiry P « Balance available for use at * Fast and easy through

Premium offers any payment point, integrations with banks
encouraging demand

hepsiburada




Hepsijet: Pivotal in powering our superior delivery service capabilities

Fast & Reliable Service 2-Man-Handling Flexible Delivery Options with HJ

* Next-Day Delivery

Unique ' TR + Same Day & Scheduled Next-Day Delivery
service i ' . :

* Return Pick-Up Services From Address

« Parcel Live-Tracking

+ Delivery to Neighbor

+ Delivery Rescheduling

+ Change in Delivery Address While en Route

« Cancellation Option While In Transit

One of the leading last-mile delivery XL arm of HepsiJet is dedicated to +  Cash on Delivery (for its third-party customer)

companies in Turkiye oversized parcel delivery - Oversized parcel delivery

73% 89 ~3.2K 9 HB Warehouses
' NPS .
Parcilj aj,-(li;/ered in Q2 2024@) HJ carriers on atotal of ~ 110K sqgm

Notes: Company data as of Q2 2024.

-y .
heps‘ bu rada (1): Based on data for the orders from retail (1P) and Marketplace (3P) operations.
—-— 10

(2): According to our internal survey results.



2023: A Year of Diligent Effort Yielded Significant Achievements

Alongside Our Partners

Unlocking new product selection,
particularly in fashion & cosmetics

Deepening long-standing
partnerships with a win-win strategy

“House of Home” platform with
top-tier brands onboard

Expanded our fashion selection with
top fashion brands

Partnered with top beauty brands:
Bobbie Brown, L'Oréal, NYX, Origins

®iPhone 15

Bambagka

Simdi 6n sipariste

Hepsiburada limitiyle
3 taksit firsatini kagirma.

PHILIPS
,
a
J.‘
J

NG

Deepened our long-lasting
relationships in electronics

iIPhone 15 pre-order with HB limit
(BNPL) to pay in installments

Tefal | Nawues x|

==

uygun firsatlar
hethieoc)

Delivered robust GMV growth in 2023
across leading home brands,
spanning from cooking appliances to
home decoration

hepsiburada
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Strong Execution: All Four Strategic Priorities Delivered On in 2023

Strategic Priorities

Clear Targets KPI Progress in 2023

Win with customer loyalty and optimize

Scale HB Premium loyalty program 0 2.2M+ HB Premium program members®

marketing and advertising spend «  Grow order and frequency 0 41% yoy order and 44% yoy frequency growth
«  Enhance customer satisfaction 0 NPS leader as HB®
Clear differentiation with affordability »  Provide an array of affordability SO'U“O“S@ Most diverse payment & affordability solutions
solutions and superior delivery services «  Expand flexible delivery options 0 Parcel live-tracking, delivery rescheduling
+ Provide fast & reliable logistics service @ NPS leader with HepsiJet®
o - Achieve positive EBITDA 01.8% IAS 29-Unadjusted EBITDA as % of GMV
Pursue profitability through focus on
core and step change in opex *  Optimize marketing spend 01.2pp decline in marketing spend as % of GMV (yoy)

Increase share of non-electronics in 3P 00.3pp increase in share of non-electronics in 3P (yoy)

Offer best in class payment & last-mile
delivery services to other retailers

Q 10 retailers integrated “Pay with Hepsipay”®
a 2.1K HJ off-platform client portfolio
a 5.4pp rise in HJ off-platform volume share® (yoy)

Offer 1-click check-out to other retailers
Offer logistics services to off-platform

People

Boost employee motivation and
performance across all departments

Preferred place of employment 0 Company-wide initiatives
Talent retention a Share-based incentive plan (extended)

hepsiburada

(1): As of December 31, 2023.

(2): According to the market research of FutureBright at the request of the Company. The NPS question is "How likely are you to recommend us on a scale from 0 to 10", and the calculation is to subtract

(4): As of March 15, 2024.

(5): Yearly change in the share of volume from other retailers’ operations delivered by HepsiJet within HepsiJet's total volume delivered between 2022 and 2023.

the percentage of detractors (score 0 to 6) from the percentage of promoters (score 9 to 10). The score can be a number from -100 to 100.
(3): According to our internal survey results. After each delivery a survey is sent via SMS, asking recipients on a scale from 0-10 how likely they would recommend HepsiJet.

12



Outstanding Financial Performance in 2023 with Remarkable
Improvement in Profitability

IAS 29-Unadjusted IAS 29-Unadjusted IAS 29-Unadjusted Gross IAS 29-Unadjusted
GMV Revenue Contribution Margin® EBITDA as % of GMV

TRY 96.5Bn 103.8% voy TRY 29.3Bn  109% vovy 10.6% +1.6 pp vor  1.8% +4.0 pp Yovy

uS$ $4.1B $1.2B

equivalent®

Presented in terms of the measuring unit current as of December 31, 2023

Gross Contribution EBITDA

S Margin as % of GMV

Revenue

TRY 116.5Bn 31.1% vov TRY 35.6Bn  349% vov 9.2% +2.7 pp Yoy 0.4% +5.2 pp Yov

Us$ $4.0B $1.2B

equivalent®

(1): 1AS 29-Unadjusted Gross Contribution as a % of IAS 29-Unadjusted GMV is the result of TRY 3,929.3 mn divided by TRY 39.0 bn in Q4 2023 and TRY 10,225.0 mn divided by TRY 96.5 bn in 2023. For further information, please refer to our Form 6-K, furnished on March 25, 2024.

Note: See “Certain Definitions” in the Appendix of this presentation for IAS 29-Unadjusted GMV, IAS 29-Unadjusted Revenue, IAS 29-Unadjusted Gross Contribution and IAS 29-Unadjusted EBITDA definitions. GMV, IAS 29-Unadjusted GMV, IAS 29-Unadjusted Revenue, Gross Contribution, IAS 29-
Unadjusted Gross Contribution, EBITDA and IAS 29-Unadjusted EBITDA are non-IFRS figures. For reconciliations to the most comparable IFRS measures, please refer to the Appendix at the end of this presentation.

(2): Hepsiburada reports its financial information in Turkish Lira (TRY). The US$ figures presented on this slide have been translated for the convenience of the reader at an exchange rate of 29.4382 TRY/USD which is the announced buying rate by the Central Bank of Turkey for December 31, 2023
for GMV and Revenue and 23.7172 TRY/USD which is the announced average rate by the Central Bank of Turkey for the year of 2023 for IAS 29-Unadjusted GMV and IAS 29-Unadjusted Revenue.

13



Profitability Achieved Through Key Strengths and Cost Management;
Goal is To Sustain the Uptrend

Profitability Turnaround in 2023 Sustainable and Profitable Growth in 2024

Key Building Blocks - . : .
y g (@') Grow advertising services business, HepsiAd
2021 + Optimization of marketing expenses
* Higher gross contribution margin (@) Increase third-party revenues (off-platform)
* Prudent approach to opex
° Process automation <O/) |an'eaSG non-eleCtrOHICS’ GMV
* Focus on non-electronic categories ~ )
-6.5% (®) Continue prudent opex approach
e
-7.2%
/
—— |AS 29- Unadjusted EBITDA as a % of GMV

- EBITDA as a % of GMV()

(*) Excluding one-off items.
(**) Presented in terms of the measuring unit current as of December 31, 2023.

hepsiburada
14




New Regulation: Leveling the Playing Field in the Turkish E-
commerce Market

EffDe;:ttéve Limits and restrictions introduced Impact on Hepsiburada

Limits on the total amount of advertising & marketing
2023 expenses and customer discounts (max at 2% of Hepsiburada NTV is below the threshold for the year 2024
previous year's NTV)

Restrictions from engaging in certain business operations,

2024 : . . Hepsiburada NTV is below the threshold for the year 2024
such as payments and financial services
2024 Banning the sale Of. private label products for all e- Immaterial (private labels for export/sale through 3rd party/vertical site)
commerce companies
Upcoming:
i - i (1)
2025 To obtain, and annually renew, an e-commerce license Hepsiburada will pay a licence fee in 2025 calculated over its 2024 NTV

for businesses over certain NTV and AOV thresholds

NTV: Net transaction volume. The definition refers to our GMV (in nominal terms) generated in Tirkiye excluding cancellations and returns, cargo income and value-added tax.

hepSibu rada (1) The effective license fee will be calculated based on a graduated rate of a company's NTV derived from within Trkiye for the prior calendar year, such that the effective license fee
applied would be the sum of progressively higher proportions of the e-commerce company's NTV exceeding the thresholds specified in the E-commerce Law. 15




Business Update
Q2 /H1 2024
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Continued Upward Trajectory in Q2 / H1 2024

IAS 29-Unadjusted GMV

IAS 29-Unadjusted EBITDA

H1 2024 Performance

IAS 29-Unadjusted

105%YOY

GMV growth

2.4%

EBITDA as a % of GMV

+0.7 pp YoY
+1.0 pp YOY excl. one-off®

Adjusted for inflation

21.6%vov

GMV growth

+0.5 pp YoY
+0.8 pp YOY excl. one-off®

1.0%

EBITDA as a % of GMV

(TRY billions) (TRY millions)
~ ~40 bps
v'~420 bps (as % of GMV) v/~40 bp
above guidance above the
higher end of
33.1 guidance range
787 .4
18.5
374.0
Excl.
one-off 268.90)
Q2’23 Q224 Q2'23 Q224
Revenue in Q2’24 was nearly flat, amounting to 10,112.9 million compared to TRY 10,113.3 million in Q2'23. Loss is for Q2’24 was TRY 384.5 million and income for Q2’23 was TRY 1,511.9 million.
(*): Excluding one-off item. One off item is the reversal of the provision for, and restructuring of the fine paid in connection with, the Competition Board investigation which was concluded in July 2023. For
. additional details, please refer to our Form 6-K, furnished on August 24, 2023.
hEpSlburada See “Certain Definitions” in the Appendix of this presentation for GMV and EBITDA as % of GMV definitions. IAS 29-Unadjusted EBITDA is a non-IFRS measure. For reconciliation to the most comparable IFRS measure, please refer to the

Appendix at the end of this presentation.
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Hepsiburada: Most Recommended E-Commerce Brand in Turkiye

264M

SKUs

12.1M 3.0M

Active HB Premium
Customers® Members®

+61K YoY

36% YoY

36.7M 106 | | 75 ~101K

Total Order Active

Ncl)Jrrggre;(gf Frequency® NcF.))zsz(Z) | = Merchants
In

0)
33% YoY 23% YoY

Note: Figures are at June 30, 2024 or for Q2 2024 as relevant unless otherwise indicated. Growth figures are between Q2 2024 and Q2 2023 unless otherwise indicated. The year-over-year growth rates are calculated over full digit values. All other figures in
single digits are rounded to the nearest digit.
(1): (LTM) Active Customers are users (both unregistered users and members) who purchased at least one item listed on the platform within the 12-month period preceding the relevant date, including returns and cancellations.
(2): As of August 12, 2024.
(3): Number of Orders means the number of orders we received through our platform including returns and cancellations.
hepsiburada (4): Order Frequency means the average number of orders per Active Customer over a 12-month period preceding the relevant date.
(5): According to the market research of FutureBright at the request of the Company. The NPS question is "How likely are you to recommend us on a scale from 0 to 10", and the calculation is to subtract
the percentage of detractors (score O to 6) from the percentage of promoters (score 9 to 10). The score can be a number from -100 to 100. 18

Order & Frequency

-0.3K YoY




Win With Loyalty:
HB Premium Program Is A Key Factor In Customer Loyalty

Post Q2 2024

Strong NPS®

Higher Frequency

Enhanced Content

Strategic Priorities

v

Growing Base

384

HB Premium NPSW
9 points higher than HB NPS

hep3|burada 3‘{0‘,‘.‘-’»‘9‘ =

36%

Higher monthly order
frequency after joining the
program()

PREMIUM

Firsatiar
~_

New partnership
BIuTVvV
was fully acquired by
Warner Bros. Discovery

g3

hepsiburada
PREMIUM

Premium members reached

As of August 12, 2024

hepsiburada g seoangonematere

rage mo tth order frequency of customers before and

rch by FutureBright at the request of the Company.

after joining HB Premium Program during Q2 2024.



Differentiation Through Superior Delivery Services:
Service Excellence Brings HepsiJdet Further Market Penetration — suaeqi priories

Proven Service Excellence Innovative Delivery Methods

HJ - % Total Parcels Delivered® HJ XL - % Total Parcels Delivered®

&8pp> 8. 9pp
72 5% 67 6%
68.50 63.2%

65.7%

] I I

Q223 Q1°24 Q224 Q223 Q124 Q224

82% 88.8

Next day NPS®
performance(® in Q2’24

Pilot fleet expansion with new electric vehicles

h 'b d (2): Based on data for the orders from retail (1P) for Next Day Delivery. Data for Q2'24.
epSI U ra a (3): Based on data for the orders from retail (1P) and Marketplace (3P) operations delivered by HJ XL for parcels larger than 40 deciliters.

(1): Based on data for the orders from retail (1P) and Marketplace (3P) operations.

(4): According to our internal survey results. 20




Differentiation Through Financial Services: ?) ‘.©
Our Diverse Solution Set Is Gaining Traction Strategic Priorties

Affordability Solutions

Affordability Solutions GMV Penetration(t)

8.1%
7,

5.8%
50% 1.3M
it B « Largest non-bank BNPL solution in the market
Orders with BNPL &
shopping loan? » Highest CR among other banks® with consumer finance loans
Q223 Q1'24 Q224 » 9 partner banks for shopping loans®

#2222 Impact of general purpose loans

* 48% of total lending volume issued through partner banks
Total Lending Volume — LTM (TRY Billion)®)

11.2 * Up to 12 months maturity with BNPL

8.1 BNPL volume yoy * Up to 36 months maturity with shopping loan
in Q2 2024

3.3

Q2’23 Q124 Q2’24

(1): Percentage represents total payments through BNPL, shopping loans and general purpose loans in GMV generated during the specified period.
. (2): Represents total number of orders where either BNPL or a shopping loan was used during Q2 2024.
hepSIbu rada (3): Represents total amount of loans given as BNPL, shopping loan, general purpose loan and consumer finance loan during the specified period.
(4): Highest conversion rate when compared to 9 banks providing shopping loans on HB platform.

(5): As of August 31, 2024. 21




Differentiation Through Financial Services: ?} ‘.©
Hepsipay Is A Leading Payment Solutions Provider In Turkiye Strategic Priorities

Hepsipay Digital Wallet

16.7M —

H e pS I pa-y Wal Iet B ase(l) If your balance is insufficient, your selected

card will supplement your balance for all
future shepping and investment transactions.
By law, you can only choose cards that
belong to you.

Auto Top-Up Feature

Automatic top-up Pay with QR

TOP'UP if your balance is What should | pay attention to? @

Your payment continues

YOUR STORED CARDS You may need to enter your password from

1- ; M ) s Bankasi Maksimum

1234 sses sa0s1234

HB prepaid cards issued®

1234 sees sess 9BTE

the POS device or confirm from your bank
application.

Transferred amount to
Hepsipay

Is Bankasi Maximum
1234 vewe wnev 1234

3.00799TL

Continue with a new card

(@ To eheck your card information, we will deauct 1 TL from
the card you entered and refund it Immediately

cards stored at Hepsipay®

120 TL

Paid by Hepsipay account

Amount 312799TL

Go to homepage

Tops-up wallet automatically with all saved cards at each purchase when the wallet does
not have sufficient balance.

hepsiburada

(1): As of August 31, 2024.
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HepsiJet and Hepsipay Continue Expanding to Third Parties Strategic Prioriies

Offering Our Services Off-Platform: ?} ‘@

HepsiJet’s External Customer Share Hepsipay’s One Click Checkout Solution

HJ — Volume of External Customers®

(million parcels) hEI‘:)Si\JE.I"r hepSinU

500
(20—

9.1 “Pay with Hepsipay”

Total Payment Volume®)

volume share of
external customers(@

y ZARA
Z.ARr;m‘ﬁwﬁ“sH o l\ld"lglf,lugl‘l-‘, S DeFOCtO
LcwakkiKi INDITEX SRS
OYSHO Meansimo Duti KUMTEI:
@ PULL&BEAR Bershka Kayith kartianm -
cLeLEK (& R . <L TAYA ,.H.T
PORSELEN
H‘ BERERS FR—— Karaca-
Q2’23 Q224 Karacar FLO o smonr. (D 50 retailers® already integrated “Pay with

Hepsipay”

(1): Total volume of other retailers’ operations delivered by HepsiJet.
(2): Total volume from other retailers’ operations delivered by HepsiJet within HepsiJet's total volume delivered.

he Sibu rada (3): Growth of total payment volume of off-platform retailers through one click checkout compared to Q1 2024.
p (4): As of August 31, 2024.
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Q3 2024 Guidance: Continued Profitable Growth

Guidance
Q3 2024

IAS 29-Unadjusted

GMV Growth (YoY) 70% - 75%

IAS 29-Unadjusted
J around 2.2%

EBITDA as % of GMV

hepsiburada




hepsipoy bakiyem >

24.600
' Doldur Ejo 2

MIZLI KREOH YOXLE  CONDER

>
hepsipay &

Aligverig Limitlerim

Hemen Doldur Taksitle Ode
Sana en uygun kredi ile
clzdana doldur. Her yerde
harca, 36 aya varan taksitle

Bde.

Hepsiburada Limiti
#8 Kampanyal toplam Eimit: 70.000 TL

Limit: 15.000 TL

o= (o} W
B &= bA
Hopsipay  lylemiecm O Fesatlanm  Hopsiburad

hepsiburada




Solid Q2 Results; Strong First Half Performance

Gross Contribution Margin EBITDA as a % of GMV

TRY 33.8 Bn 12.0% 1.1% +0.3 pp vov

+0.9 YoY
3.9% YoY +2.6 PP YoY PP exg. one-off®

TRY 73.1 Bn 11.2% 1.0% +0.5pp vov
+0.8 pp Yoy

excl. one-off(

21.6% Yoy +1.8 pp Yoy

(*): Excluding one-off item. One off item is the reversal of the provision for, and restructuring of the fine paid in connection with, the Competition Board investigation which was concluded in July 2023. For additional details, please refer
to our Form 6-K, furnished on September 11, 2024.
. Note: See “Certain Definitions” in the Appendix of this presentation for IAS 29-Unadjusted GMV, IAS 29-Unadjusted Revenue, IAS 29-Unadjusted Gross Contribution and IAS 29-Unadjusted EBITDA definitions. GMV, IAS 29-
hEpSlburada Unadjusted GMV, IAS 29-Unadjusted Revenue, Gross Contribution, IAS 29-Unadjusted Gross Contribution, EBITDA and IAS 29-Unadjusted EBITDA are non-IFRS figures. For reconciliations to the most comparable IFRS measures,
please refer to the Appendix at the end of this presentation.

26




Q2 2024: Solid Performance In A Tough Macroeconomic Environment

GMV Gross Contribution® EBITDA

gciﬁvalent(z) $0.99 Bn $1.03 Bn $92.5 Mn $123.3 Mn $8.1 Mn $11.8 Mn
TRY 3.0 Bn TRY 4.0 Bn TRY 265.3 Mn TRY 386.6 Mn
0.9pp®
(TRY billions) @ (as % of GMV) @ (as % of GMV)
325 12.0% B 0.3pp*1.1%
9.3% 0.8%

Excl. 0.3%)
one-off

Q223 Q224 Q223 Q224 Q223 Q224

Real GMV growth Highest margin since IPO Continued uptrend

(*): Excluding one-off item. One off item is the reversal of the provision for, and restructuring of the fine paid in connection with, the Competition Board investigation which was concluded in July 2023. For additional details, please refer to our

Form 6-K, furnished on September 11, 2024.

See “Certain Definitions” in the Appendix of this presentation for GMV, EBITDA and Gross Contribution Margin definitions. EBITDA is a non-IFRS measure. For reconciliation to the most comparable IFRS measure, please refer to the Appendix

at the end of this presentation.
hepSiburada Revenue in Q2’24 was nearly flat, amounting to 10,112.9 million compared to TRY 10,113.3 million in Q2'23. Loss is for Q2’24 was TRY 384.5 million and income for Q2’23 was TRY 1,511.9 million.

(1): Gross Contribution as a % of GMV is the result of TRY 4,048.9 million divided by TRY 33.8 billion. For further information, please refer to our Form 6-K, furnished on September 11, 2024.
(2): Hepsiburada reports its financial information in Turkish Lira (TRY). The US$ figures presented on this slide have been translated for the convenience of the reader at an exchange rate of 32.8262 TRY/US$ which is the announced buying 27
rate by the Central Bank of Turkey for June 30, 2024.




Rising Non-Electronics Share In GMV In Line With Our Strategy

Q2’24: Solid KPIs

36.7M

Total Orders®

33% YoY

6% YoY
excl. digital products

10.6

Order Frequency®
23% YoY

14% YoY
excl. digital products

GMV Breakdown®

(TRY Billion)

Q223

L EEi=NeiY\Y;
0 3pGmv

Q224

(TRY Billion)

I Non-Electronics GMV
0 Electronics GMV

+5.1pp

shift to non-electronics 33.8
32.5

—>

Q223 Q224

Note: See “Certain Definitions” in the Appendix of this presentation for GMV, Number of Orders and Order Frequency definitions.
H (1): The total number of orders we received through our platform including returns and cancellations.
hEpSlburada (2): Frequency means the average number of orders per Active Customer over a 12-month period preceding the relevant date.
(3): In Q1 2024, we made several reclassifications among the categories under various domains to better reflect the electronics and non-electronics split of our GMV. Accordingly, the consumer electronics (non-TV) category is reclassified

to Mobile (from Books and Hobbies), automobile accessories and parts category to Technology (from Home and Garden), gaming consoles to Technology (from Books and Hobbies) and Tablet to Mobile (from Technology).
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Revenue Diversification Contributing To Margin Improvement

Revenue Breakdown

Revenue
(TRY Million) @
22,373
12,260
10,113 10,113

8,456

Q1'23 Q223 Q124 Q224 H1'23 H1'24
I sales of goods (1P) [ Marketplace (3P) Ml Delivery services [ Other

Gross Contribution Margin

as a % of GMV

12.0%

10.5%

9.3% 9.3%

Q1°23 Q223 Q124 Q224

9.3%

H1°23

H1°24

.
hepSIburada Note: See “Certain Definitions” in the Appendix of this presentation for a definition of Gross Contribution Margin.
(1): Includes Hepsiburada Premium, Hepsi Lojistik, Hepsipay and other revenue.
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Rising Profitability Through Higher Gross Contribution

EBITDA as a % of GMV Bridge EBITDA as a % of GMV

as a % of GMV

0.9pp®
(0.3pp> 1.1% 0.8pp®
vl 0.5pp)>1.0%
one-off
0.8% 0.8%
0.1%%
,,,,,, /_
70
-0.4% 0.5%
“ Excl.
0.3%" one-off
EBITDA  Gross Advertising Shipping Payroll Technology Other  EBITDA oﬁzil)'ﬁ 0.29%%)
% of contribution exp. and and Expenses OPEX % of :
GMV packaging outsource GMV 0.05% -
exp.  staff exp.
Q223 Q224 Q123 Q223 Q124 Q224 H1'23 H1'24

(*): Excluding one-off item. One off item is the reversal of the provision for, and restructuring of the fine paid in connection with, the Competition Board investigation which was concluded in July 2023.
For additional details, please refer to our Form 6-K, furnished on September 11, 2024.
. Loss is TRY 384.5 million for Q2 2024 and income is TRY 1,511.9 million for Q2 2023.
hepS|bu rada EBITDA is a non-IFRS measures. For reconciliations to the most comparable IFRS measures, please refer to the appendix at the end of this presentation.
See “Certain Definitions” in the appendix of this presentation for EBITDA and EBITDA as a percentage of GMV definition. 30




Strong Cash Generation in H1 2024 on Continued Cash Discipline

Cash Flow From Operating Activities

TRY million 1,340
Free Cash Flow®
TRY million
741 631
Q223 Q224 H1'23 H1'24

CAPEX® -645

Highest H1 FCF
since IPO

472

hepsiburada

(1): Free Cash Flow is a non-IFRS measure defined as net cash provided by operating activities less capital expenditures plus proceeds from sale of property and equipment. For reconciliation to the most comparable IFRS measure,

please refer to the Appendix at the end of this presentation.
(2): Capex is the sum of purchases of property and equipment and intangible assets and proceeds from the sale of property and equipment.

% of GMV i
TRY407 M TRY869 M 1,042
-1,323
Q2'23 Q224 H1'23 H1'24
-0.9%
-1.2% -1.2% -1.2%
Q223 Q224 H1°23 H1'24
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Building Our Sustainability Targets

WE SUPPORT

evsancod, Joined 88% Formed ., 2023
5 ..;\ 3 the UN Global @ Sustainability i == Sustainability
N\ .-2;} Compact Working Teams o Report

* Monitoring environmental impact and + Equality and inclusivity-focused
taking actions to reduce carbon corporate culture

emission and energy consumption
+ Signed the UN Women
 Initiating Carbon Reduction Strategy Empowerment Principles
Roadmap Studies
»  Supporting women’s participation in
* Supporting sustainable products and e-commerce and business

packaging

* Promoting sustainable logistics
through route optimization application
for delivery trucks

hepsiburada

(*) SDG: Sustainable development goals

Corporate governance structure in
compliance with Nasdaq
requirements

GOOD HEALTH quAuTy GENDER
] POVERTY 3 AND WELL-BEING 4 EDUCATION 5 EqQuALITY
+ 20 » H
fdnd | -/~ | N
9 INDUSTRY, IKNOVATION 10 REDUCED 11 SUSTAINABLE CITIES
AND INFRASTRUGTURE INEIJUALm ES AND COMMUNIIES

RESPONSIBLE CLIMM[ Fﬂl:! JUSTICE PARTNERSHIPS
CONSUMPTION AGI'IIIN Alll'l STROKG FIOR THE BOALS.

Formed Sustainability Committee -

ECONOMIC GROWTH

for effective governance

AND PRODUCTION INSTITUTIORS:

m@.zﬁ@
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Summary Financials

(unaudited) (unaudited) (unaudited) (unaudited)

TRY million Q2’24 Q2’23 H1°24 H1°23
Revenues 10,112.9 10,113.3 (0.0%) 22,373.1 18,569.3 20.5%
Gross Contribution 4,048.9 3,036.0 33.4% 8,172.6 5,609.9 45.7%
Gross Contribution margin® 12.0% 9.3% 2.6 pp 11.2% 9.3% 1.8 pp
Operating Expenses® (Opex) (10,145.3) (10,199.6) (0.5%) (22,511.4) (18,967.5) 18.7%
Opex as a % of GMV (30.0%) (31.4%) 1.3pp (30.8%) (31.5%) 0.8pp
Income/ (Loss) for the Period (384.5) 1,511.9 (125.4%) (526.3) 1,159.7 (145.4%)
EBITDA® 386.6 265.3 45.7% 700.3 278.6 151.4%
EBITDA as a % of GMV 1.1% 0.8% 0.3pp 1.0% 0.5% 0.5pp

Amounts expressed in million Turkish lira (TRY) in terms of the purchasing power of the TRY at June 30, 2024.

Source: Company Data
Note: See “Certain Definitions” in the Appendix of definitions of Gross Contribution, Gross Contribution Margin, EBITDA and EBITDA as % of GMV.
(1): Gross Contribution represented as a percentage of GMV.
. (2): Operating Expenses also includes cost of inventory sold.
hepS|burada (3): EBITDA is a non-IFRS measure. For reconciliations to the most comparable IFRS measures, please refer to the Appendix at the end of this presentation.
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Consolidated Statements of Comprehensive Loss

Consolidated Statements of Comprehensive Loss
(Amounts expressed in thousands of Turkish lira (TRY) in terms of the purchasing power of the TRY at 30 June 2024)

Six Months Ended Three Months Ended

hepsiburada

unaudited unaudited unaudited unaudited

1 January - 1 January - 1 April - 1 April -

30 June 2024 30 June 2023 30 June 2024 30 June 2023

Revenues 22,373,083 18,569,346 10,112,888 10,113,255
Cost of inventory sold (14,200,451) (12,959,466) (6,064,025) (7,077,212)
Shipping and packaging expenses (2,556,940) (1,689,553) (1,226,864) (883,737)
Payroll and outsource staff expenses (2,502,631) (1,932,999) (1,204,787) (1,039,697)
Advertising expenses (1,610,028) (1,165,274) (835,167) (648,416)
Technology expenses (293,515) (226,128) (152,055) (116,664)
Depreciation and amortization (838,659) (676,603) (418,935) (351,685)
Other operating expenses (647,194) (609,506) (315,260) (326,600)
Other operating income 137,975 292,143 71,898 244,380
Operating loss (138,360) (398,040) (32,307) (86,376)
Financial income 1,488,699 2,771,593 600,763 2,476,419
Financial expenses (2,811,682) (1,796,375) (1,355,294) (1,226,520)
Monetary gains 935,076 582,527 402,293 348,409
Income/(loss) before income taxes (526,267) 1,159,705 (384,545) 1,511,932
Taxation on income - - - -
Income/(loss) for the period (526,267) 1,159,705 (384,545) 1,511,932

Note: The financial information for the three and six months ended June 30, 2024 and 2023 has not been audited or reviewed by the Company’s auditors. The unaudited consolidated
financial statements include the accounts of the Company and its subsidiaries. All periods presented have been accounted for in conformity with International Financial Reporting Standards
(“IFRS”) and pursuant to the regulations of the SEC.
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Consolidated Balance Sheets

L E——_—_—_UIaaBSBSBSBISlSSlhlhlhli aS—ESE aes
Consolidated Balance Sheets
(Amounts expressed in thousands of Turkish lira (TRY) in terms of the purchasing power of the TRY at 30 June 2024)

unaudited unaudited

30 June 2024 31 December 2023
Assets:
Current assets:
Cash and cash equivalents 3,680,062 6,860,403
Restricted cash 111,257 208,696
Financial investments 3,184,332 2,148,857
Trade receivables 2,779,751 2,960,295
Due from related parties 21,718 11,454
Loan receivables 255,893 -
Inventories 5,607,842 4,945,711
Contract assets 29,652 27,979
Other current assets 866,786 1,078,098
Total current assets 16,537,293 18,241,493
Non-currentassets:
Property and equipment 693,150 627,094
Intangible assets 2,497,668 2,312,063
Right of use assets 761,190 705,403
Loan receivables 41,799 997
Other non-current assets 27,425 42,061
Total non-current assets 4,021,232 3,687,618
Total assets 20,558,525 21,929,111
Liabilities:
Bank borrowings 473,202 228,853
Lease liabilities 120,233 192,806
Wallet deposits 174,666 235,015
Trade payables and payables to merchants 12,335,542 13,175,714
Due to related parties 5,650 5,786
Provisions 78,957 101,943
Employee benefit obligations 272,695 360,995
Contract liabilities and merchant advances 1,544,682 1,776,803
Other current liabilities 937,046 943,479
Total current liabilities 15,942,673 17,021,394
Bank borrowings - 3,504
Lease liabilities 331,073 151,952
Employee benefit obligations 120,406 130,078
Other non-current liabilites 529,400 502,474
Total non-current liabilities 980,879 788,008
Total Liabilities 16,923,552 17,809,402
Share capital 622,003 622,003
Other capital reserves 837,043 795,480
Share premiums 18,065,770 18,065,770
Treasury shares (211,853) (211,853)
Accumulated deficit (15,677,990) (15,151,691)
Total equity 3,634,973 4,119,709
Total equity and liabilities 20,558,525 21,929,111

hepsibu rada Note: The financial information as of June 30, 2024 and December 31, 2023 has not been audited or reviewed by the Company’s auditors. The unaudited consolidated financial
statements include the accounts of the Company and its subsidiaries. All periods presented have been accounted for in conformity with International Financial Reporting Standards
(“IFRS”) and pursuant to the regulations of the SEC. 36




Consolidated Statements of Cash Flows

R SS——
Consolidated Statements of Cash Flows

(Amounts expressed in thousands of Turkish lira (TRY) in terms of the purchasing power of the TRY at 30 June 2024)  (uaudited) (unaudited)
1January — 30 June 2024 1January — 30 June 2023
Income/Loss before income taxes (526,267) 1,159,705
Adjustments to reconcile income/loss before income taxes to cash flows from operating activities: 4,008,961 1,088,276
Interest and commission expenses 2,624,808 1,104,612
Depreciation and amortization 838,659 676,603
Interest income on time deposits (384,467) (229,796)
Interest income on financial instruments (379) -
Interest income on credit sales (558,746) (158,103)
Provision for unused vacation liability 47,446 36,996
Provision for personnel bonus 154,175 138,261
Provision for legal cases 3,037 12,355
Provision for doubtful receivables 84,926 25,498
Provision for impairment of trade goods, net 44,166 78,285
Provision for post-employment benefits 31,164 39,556
Provision for share based payment 41,563 62,599
Adjustment for impairment loss of financial investments (109,025) (247,183)
Provision competition board penalty - (157,900)
Provision for Settlement of Legal Proceedings - 21,042
Provision for Turkish Capital Markets Board fee (422) 34,213
Net foreign exchange differences (298,778) (1,970,215)
Change in provisions due to inflation (119,273) (183,822)
Monetary effect on non-operating activities 1,610,107 1,805,275
Changes in net working capital
Change in trade payables and payables to merchants (802,010) (1,185,121)
Change in inventories (935,356) (931,203)
Change in trade receivables 126,945 318,509
Change in contract liabilities and merchant advances (248,314) 81,711
Change in contract assets (1,673) (62,121)
Change in other liabilities (39,855) (464,403)
Change in other assets and receivables 26,693 112,475
Change in due from related parties (10,264) (13,197)
Change in due to related parties (136) (3,650)
Post-employment benefits paid (13,779) (17,970)
Payments for concluded litigation (5,589) (488,920)
Payments for personnel bonus (235,612) (219,156)
Payments for unused vacation liabilities (3,284) (4,054)
Collections of doubtful receivables - (1,534)
Net cash provided by/ (used in) operating activities 1,340,460 (630,653)
Investing activities:
Purchases of property and equipment and intangible assets (874,209) (694,287)
Proceeds from sale of property and equipment 5,362 1,990
Purchase of financial instruments (7,553,998) (694,282)
Proceeds from sale of financial investment 6,273,722 33,666
Interest received on credit sales 564,757 158,103
Interest income on time deposits and financial instruments 372,957 215,112
Payment for acquired businesses, net of cash acquired - -
Net cash used in investing activities (1,211,409) (979,698)
Financing activities:
Proceeds from borrowings 766,285 339,461
Repayment of borrowings (480,575) (233,543)
Interest and commission paid (2,361,222) (1,048,790)
Lease payments (156,021) (180,564)
Net cash used in financing activities (2,231,533) (1,123,436)
Net increase/(decrease) in cash and cash equivalents (2,102,482) (2,733,787)
Cash and cash equivalents at 1 January 6,859,360 10,810,406
Inflation effect on cash and cash equivalents (1,122,406) (1,721,555)
Effects of exchange rate changes on cash and cash equivalents and restricted cash 33,038 1,970,217
Cash and cash equivalents at 30 June 3,667,510 8,325,281

hepsibu rada Note: The financial information for the six months ended June 30, 2024 and 2023 has not been audited or reviewed by the Company’s auditors. The unaudited consolidated
financial statements include the accounts of the Company and its subsidiaries. All periods presented have been accounted for in conformity with International Financial Reporting 37
Standards (“IFRS”) and pursuant to the regulations of the SEC.




Non-IFRS Metrics Reconciliation (1/V)

Amounts expressed in million of Turkish lira (TRY) in terms of the purchasing power of the TRY at June 30, 2024.

EBITDA
(TRY million) Three months ended June 30, Six months ended June 30,
2024 2023 2024
Income/ (loss) for the period (384.5) 1,511.9 (526.3) 1,159.7
Taxation on income - - - -
Financial income 600.8 2,476.4 1,488.7 2,771.6
Financial expenses (1,355.3) (1,226.5) (2,811.7) (1,796.4)
Depreciation and amortization (418.9) (351.7) (838.7) (676.6)
Monetary gains 402.3 348.4 935.1 582.5
EBITDA 386.6 265.3 700.3 278.6
hepsiburada

For additional details on the use of non-IFRS financial measures and a reconciliation to IFRS, please refer to our Form 6-K, furnished on September 11, 2024. 38




Non-IFRS Metrics Reconciliation (11/V)

Amounts expressed in million of Turkish lira (TRY).

IAS 29-Unadjusted EBITDA

(TRY million) Three months ended June 30,

Reversal of '_AS 29 Reversal of '_AS 29
IAS 29 Unadjusted IAS 29 Unadjusted

Adjustment Adjustment
2024 2023
Income / (loss) for the period (384.5) (213.4) (171.2) 1,511.9 (530.6) 981.3
Taxation on income - - - - - -
Financial income 600.8 8.2 592.6 2,476.4 1,052.2 1,424.2
Financial expenses (1,355.3) (15.6) (1,339.7) (1,226.5) (521.9) (704.6)
Depreciation and amortization (418.9) (207.4) (211.5) (351.7) (239.5) (112.2)
Monetary gains 402.3 402.3 - 348.4 348.4 -
IAS 29-Unadjusted EBITDA 386.6 (400.9) 787.4 265.3 (108.7) 374.0

hepsiburada

For additional details on the use of non-IFRS financial measures and a reconciliation to IFRS, please refer to our Form 6-K, furnished on September 11, 2024. 39




Non-IFRS Metrics Reconciliation (111/V)

Amounts expressed in million of Turkish lira (TRY).

IAS 29-Unadjusted EBITDA

(TRY million)

Reversal of
IAS 29
Adjustment

IAS 29
Unadjusted

2024

Six months ended June 30,

Reversal of
IAS 29
Adjustment

IAS 29
Unadjusted

2023

Income / (loss) for the period (526.3) (458.5) (67.8) 1,159.7 258.4 901.3
Taxation on income - - - - - -
Financial income 1,488.7 108.6 1,380.1 2,771.6 1,188.6 1,583.0
Financial expenses (2,811.7) (144.0) (2,667.7) (1,796.4) (781.2) (1,015.1)
Depreciation and amortization (838.7) (435.8) (402.9) (676.6) (460.2) (216.4)
Monetary gains 935.1 935.1 - 582.5 582.5 0.0
IAS 29-Unadjusted EBITDA 700.3 (922.4) 1,622.7 278.6 (271.3) 549.8

hepsiburada

For additional details on the use of non-IFRS financial measures and a reconciliation to IFRS, please refer to our Form 6-K, furnished on September 11, 2024.
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Non-IFRS Metrics Reconciliation (1V/V)

REVENUE

(TRY million) Three months ended June 30, Six months ended June 30,
2024 2023 2024 2023

Revenues 10,112.9 10,113.3 22,373.1 18,569.3

Reversal of IAS 29 adjustment 228.7 4,367.3 1,576.3 8,289.7

IAS 29-Unadjusted Revenues 9,884.2 5,746.0 20,796.8 10,279.6

GROSS CONTRIBUTION

(TRY million) Three months ended June 30, Six months ended June 30,
2024 2023 2024 2023
Revenues 10,112.9 10,113.3 22,373.1 18,569.3
Cost of inventory sold (6,064.0) (7,077.2) (14,200.5) (12,959.5)
Gross Contribution 4,048.9 3,036.0 8,172.6 5,609.9
Reversal of IAS 29 adjustment (318.8) 1,108.6 (417.0) 2,130.9
IAS 29-Unadjusted Gross Contribution 4,364.7 1,927.4 8,589.6 3,479.0

hepsiburad A Amounts expressed in million of Turkish lira (TRY).

For additional details on the use of non-IFRS financial measures and a reconciliation to IFRS, please refer to our Form 6-K, furnished on September 11, 2024. 41




Non-IFRS Metrics Reconciliation (V/V)

Free Cash Flow

Three months ended June 30, Six months ended June 30,

2024 2023 2024 2023
Net cash provided by /(used in) operating activities (237.6) (740.6) 1,340.5 (630.7)
Capital expenditures (409.1) (301.4) (874.2) (694.3)
Proceeds from the sale of property and equipment 2.2 0.2 54 2.0
Free Cash Flow (644.5) (1,041.8) 471.6 (1,322.9)

Net Working Capital

(TRY million) As of June 30, 2024 As of December 31, 2023
Current assets 16,537.3 18,241.5
Cash and cash equivalents (3,680.1) (6,860.4)
Financial investments (3,184.3) (2,148.9)
Current liabilities (15,942.7) (17,021.4)
Bank borrowings, current 473.2 228.9
Lease liabilities, current 120.2 192.8
Net Working Capital (5,676.4) (7,367.5)

hepsiburada Amounts expressed in million of Turkish lira (TRY) in terms of the purchasing power of the TRY at June 30, 2024.

For additional details on the use of non-IFRS financial measures and a reconciliation to IFRS, please refer to our Form 6-K, furnished on September 11, 2024. 42




Certain Definitions

We provide a number of key operating performance indicators used by our management and often used by competitors in our industry. We define certain terms used in this presentation as follows:

. GMYV as gross merchandise value which refers to the total value of orders/products sold through our platform over a given period of time (including value added tax (“VAT”) without deducting returns
and cancellations), including cargo income (shipping fees related to the products sold through our platform) and excluding other service revenues and transaction fees charged to our merchants;

. Marketplace GMV as total value of orders/products sold through our Marketplace over a given period of time (including VAT without deducting returns and cancellations), including cargo income
(shipping fees related to the products sold through our platform) and excluding other service revenues and transaction fees charged to our merchants;

. Share of Marketplace GMV as the portion of GMV sold through our Marketplace represented as a percentage of our total GMV;

. IAS 29-Unadjusted GMV as GMV presented on an unadjusted for inflation basis;

. IAS 29-Unadjusted Revenue as Revenue presented on an unadjusted for inflation basis;

. Gross Contribution as revenues less cost of inventory sold;

. IAS 29-Unadjusted Gross Contribution as Gross Contribution presented on an unadjusted for inflation basis;

. Gross Contribution margin as Gross Contribution represented as a percentage of GMV;

. EBITDA as profit or loss for the period plus taxation on income less financial income plus financial expenses, plus depreciation and amortization plus monetary gains/losses;

. IAS 29-Unadjusted EBITDA as EBITDA presented on an unadjusted for inflation basis;

. IAS 29-Unadjusted EBITDA as a percentage of GMV as IAS 29-Unadjusted EBITDA represented as a percentage of IAS 29-Unadjusted GMV;

. Free Cash Flow as net cash provided by operating activities less capital expenditures plus proceeds from sale of property and equipment;

. Number of Orders as the number of orders we received through our platform including returns and cancellations;

. (Order) Frequency are to the average number of orders per Active Customer over a 12-month period preceding the relevant date;

. Active Merchants as merchants who sold at least one item within the 12-month period preceding the relevant date, including returns and cancellations; and

. Active Customers are users (both unregistered users and members) who purchased at least one item within the 12-month period preceding the relevant date, including returns and cancellations.

. Digital products are non-cash games on our platform, such as sweepstakes and gamified lotteries, game pins and codes, gift vouchers, and the first monthly payment of Hepsiburada Premium

membership subscription.
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q For further information, please e-mail
hepSIburada IR@hepsiburada.com or

contact Hepsiburada IR at +90 212 705 7222
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